
Press release 

February 16, 2021 

  
Pearlfisher redesigns McDonald’s’ global packaging system 
  
  
Over the last 65 years, McDonald’s restaurants have become beloved for quality food and 
convenience. With over 60 million touchpoints every day, packaging matters. 
  
Pearlfisher partnered with McDonald’s for a multi-year redesign of the brand’s global packaging 
system. At the center of the redesign is a graphics system, which serves as a single visual 
framework for the brand’s portfolio of products, capable of transforming the modern expression 
of the global icon and evolving brand perception along the way. 
  
The renewed packaging design brings a sense of joy and ease to the brand through bold 
graphics. Transitioning from a design system with prominent on-pack messaging, the graphic 
representations of menu items help make each of the structures more connected and evocative 
of McDonald’s’ playful point-of-view. No matter the combination of each unique order, from the 
cool, blue waves on the Filet-O-Fish® clamshell or the golden, melting cheese on the Quarter 
Pounder® with Cheese clamshell, the packaging makes for an expressive, visual system. 
  
“Our task was finding out what was really special about each menu item to design a system 
that would make it easy for others to do the same,” said Matt Sia, Creative Director at 
Pearlfisher. “There’s beauty in the simplicity of McDonald’s’ iconic menu items. We aimed to 
find the most special, recognizable and iconic expression of each – celebrating them in a way 
that makes people smile. Bringing personality to life through simple illustration allows for the 
packaging to be functionally unique, easy to identify, aesthetically minimal and, most 
importantly, emotionally joyful. Everything in this system has a purpose and helps activate 
McDonald’s’ brand positioning to make delicious, feel-good moments easy for everyone.” 
  
The redesigned packaging ensures that operations remain efficient for McDonald’s’ crew 
members making each meal. Each wrapper, clamshell and pack is designed to be identifiable 
where order assembly occurs. The easy-to-understand graphics drive recognition regardless of 
where in the world orders are being assembled, shared and enjoyed. 
  
The McDonald’s menu includes great tasting, famous favorites. Pearlfisher took this opportunity 
to update and simplify the global system for a more confident experience. 
  
“We’re proud to debut this redesigned system,” said Barbara Yehling, Senior Director of Global 
Menu Strategy at McDonald’s Corporation. “Pearlfisher helped to ensure that this redesign 
modernizes our brand, highlights the specialness of our menu, and delivers on our commitment 
to quality.” 
  
Discover the new packaging at McDonald’s restaurants or by visiting 
McDonalds.com. 
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Pearlfisher is an independent brand design agency in London, New York, San Francisco and 
Copenhagen. We are a visionary group of Futurists, Strategists, Designers and Realizers. By 
understanding, imagining and expressing change, we create simpler, lighter, more desirable 
ideas for the future. We design for life. 
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